
NEW HOMES - IMPROVE & BUILD - INTERIORS - INVESTMENT - ART & ANTIQUES - FINANCE - HOLIDAYS

Media Information

Scotland’s ultimate homes, interiors & lifestyle magazine
with a targeted ABC1 readership



READER PROFILE            

An af!uent ABC1 readership with interests in property and lifestyle with the "nancial 
ability to buy or invest in property and with disposable cash for interiors and lifestyle 
related products.  
 
Approx 55,500 readers per issue.

Average reader house value :  
£397k

No of readers per copy  :  
3.8 (up from 3.7)

Readership:  55,500

Age of readers :
18-24 – 1%      25-34 – 18%      35-45 – 19%      46-55 – 45%      56+ - 17%

Avg household income :
0-20k – 0%      21-40k – 25%      41-60k – 51%      61k+ - 24%

No of properties owned :
1 – 41%      2 – 34%      3 – 14%      4 or more – 11%

Gender :
Female – 76%      Male - 24%

 

UNIQUE DISTRIBUTION IN SCOTLAND        

l We deliver to approx 650 designated outlets in Scotland including : 

 - AIRPORTS (Scottish Gates at London Airports   
   plus 1st & Business Class lounges in Edinburgh,   
   Glasgow and Aberdeem Airports)
 - BANKS & BUILDING SOCIETIES
 - SELECTED SUPERMARKETS
 - SOLICITORS & ESTATE AGENTS
 - FINANCIAL & MORTGAGE ADVISORS
 - HEALTH CLUBS - Bannatynes, Escape, 
   Living Well, Greens
 - COFFEE SHOPS - All Costa Coffee
   branches 
 - 4* & 5* HOTELS - Macdonald Hotels 
   (Inchyra Grange, Aviemore, Cardrona, 
   Rusacks), Hilton Hotels, The Scotsman
 - HEALTH CLUBS - Stobo Castle, Crieff Hydro,   
   Dunblane Hydro, Seamill Hydro etc
 - SERVICED APARTMENTS - Knight 
   Residence, Fraser Suites, Dream House etc
 - CAR DEALERSHIPS - Ferrari, Rolls Royce,    
   Maserati, Jaguar, Bentley, Aston Martin,    
   Land Rover, Mercedes, BMW, Audi etc

l Distribution monitored regularly each issue to ensure     
  ALL copies are being distributed effectively.
l UNIQUE : Hand deliveries to up to 3,000 homes per 
  issue to key postal code areas.
l Hand delivery areas can be tailored geographically to meet speci"c client requirements.

A full list of outlets is available on our website at all times www.thehomeseeker.co.uk



HIGH PROFILE POSITIONS         

As well as our regular sections, New Developments, Interiors, Art,
Antiques, Overseas, Property Investment, Finance & Legal and
Recruitment, we also offer the following very special positions:

THESE ARE ONLY A FEW OF OUR SPECIAL POSITIONS     
 

We also offer the following 4 page focus slots (Only one focus appears per section, per issue) : 

- INVESTMENT FOCUS     - HOLIDAY HOMES FOCUS - SELF BUILD FOCUS 
- INTERIORS FOCUS      - FINANCE FOCUS   - IMPROVING FOCUS
- OVERSEAS FOCUS      - ART & ANTIQUES FOCUS - TECHNOLOGY FOCUS

COVER STORY  
 
This package includes the 
cover image plus a full 
page advert and 2 pages 
as an editorial feature. 

This package can be 
pre-booked in advance to 
suit planned development / 
product launches.  

STAR SHOW HOME  
 
A stunning 6 page 
feature on a show home of 
your choice.  Can be ran as 
4 pages editorial and a DPS 
advert or a combination of 
your choice. The spread  
opposite was ran as 6  
editorial pages.

Only 1 star show home 
appears per issue.  

DEVELOPMENT FOCUS 
 
A 4 page editorial spread 
on a development of your 
choice. With a separate full 
page advert.  
 
Only 1 development
focus appears per issue
for maximum  exposure of 
your  development.



ARDGOWAN HOMES        
We chose The HomeSeeker for our continual marketing for a number of reasons.  Con-
sumer awareness of the magazine, which we believe is attributable to the distribution 
and presentation,  is second to none.  More importantly we have achieved great results 
and feedback from our coverage with the title.  We have advertised continuously with 
the Homeseeker for 18 months now, we started with some tentative, albeit high pro"le 
positions and have continued to use the publication as one of the main sources of mar-
keting due to the results achieved.  We have always chosen to run with special positions 
such as the cover story, inside front cover or development focus which we feel give 
maximum exposure to our development and allow us to present the “wow” factor which 
our properties deserve.The team at HomeSeeker are great work with and the help they 
have given in ensuring the magazine is targeting the right audience is appreciated.
Craig Robertson, Ardgowan Homes

XS INTERIORS & EX SHOWHOUSE FURNITURE      
Featuring and advertising within The Homeseeker has always proved very  
positive for our companies.
As interior designers and furnishing specialists we "nd that The Homeseeker is a great 
and targeted medium to appear in. Our diverse business includes interior design and the 
provision of furniture for showhomes, private residential  
properties and buy to let projects. In addition furniture can be either  
purchased or hired from us. All of our services sit extremely well within The  
Homeseeker’s quality glossy and colourful format. The friendly and professional team at 
The Homeseeker are always ready to help and a pleasure to deal with. I always look for-
ward to receiving my copy for a good and informative read. Loraine Chassels, Founder 
XS Interiors/EX Showhouse Furniture, Bearsden, Glasgow www.xsinteriors.com 0141 942 
0519

ALERT ME.COM         
“Our adverts and editorial in Homeseeker magazine helped us generate a  
customer base in Scotland where we previously did not have a large presence.
We were very happy with the presentation of our editorials and enjoyed working with the 
Homeseeker team.”

STRATHCLYDE HOMES        
“The HomeSeeker covers all topics relating to the housing industry that are of interest to 
the consumer and as such is a very informative read. I have been particularly impressed 
with the editorial content and welcome its policy of  
using editorial on its merits and not as a reward for advertising. This, in my view, gives 
the magazine credibility and I am sure bene"ts the consumer to whom the magazine is 
aimed.” Neil Gaffney, Sales and Marketing Director,  
Strathclyde Homes

CARRONVALE HOMES:        
“The HomeSeeker has shown itself to be a very good ‘media platform’ with which to 
promote the Carronvale brand and to reach the consumer with news of our new homes 
developments. It is certainly a title that has given us a good response from those looking 
to buy a Carronvale home. HomeSeeker is a magazine that features high on our list of 
options when considering our advertising budget and editorial output.” Graeme Macfar-
lane, Sales Director, Carronvale Homes

OGILVIE HOMES:         
 
“Homeseeker is a vital part of our marketing strategy. It very effectively raises the pro"le 
of our developments across Scotland.” Sharon McPhee, Sales & Marketing Manager, 
Ogilvie Homes

REGENCY FINANCE:        
HomeSeeker magazine has been an integral part of our group marketing  
activity. We chose HomeSeeker as an advertising vehicle for Regency Finance as a 
way of reaching our target audience. We are very pleased with the results, which has 
resulted in us winning new business. Consequently we have continued our presence in 
the magazine.” Nicola Diamond, Marketing  
Director, Regency Group

CUTHBERT LTD:         
“Advertising in the Homeseeker has been hugely bene"cial to our property recruitment 
business. The Homeseekers target market has generated  
interest and business successfully for us. Through our adverts we have attracted great 
candidates with the right skill level and also brought on new clients. The Homeseeker 
team are !exible and extremely helpful, Lesley especially has been a delight to deal 
with. The magazine has an excellent presence  
throughout Scotland, and we are pleased to see it appearing in reception  
areas everywhere. In a relatively short space of time this quality glossy has grown from 
strength to strength and we are happy to be advertising in it.”
Eleanor McVie, Managing Consultant, Cuthbert Ltd

CLIENT TESTIMONIALS          


